










WORKSHEET

Watch the VR film Help on your smartphone via the Google 
Cardboard Glasses provided with this activity. This VR film 
can be viewed at the following link or scan the QR code with 
your mobile device.

https://www.youtube.com/watch?v=G-XZhKqQAHU 

Can you brie�y describe the main narrative in the �lm? 

How is the story told? 
Consider how the story was told visually, think about what the actors were doing in the scenes, and how 
this contributes to your understanding of the story.

Can you identify instances where guiding cues were used to steer your attention to the 
unfolding action?
> Give an example of how and where your attention was directed by an actor
> Give an example of how and where your attention was directed with motion
> Give an example of how and where your attention was directed with lighting
> Give an example of how and where your attention was directed with sound

Did experiencing the �lm from a �rst-person perspective , bring additional storytelling 
experiences? 
Consider your emotional reactions to the film, and the persuasive devices operating in the 3D space that 
were used to keep you entertained.

How did the freedom to look  about contribute to your experience? 
Consider how your experience of looking around you enables you to see other events and think about 
how these other events contribute to the plot development.

If you were to add six degrees of freedom  to this �lm, where would 
you add interactive elements for the storytelling? 
Think about what you might interact within the 3D space that would 
involve you directly in how the story unfolds.

QUESTIONS
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Q2.

Q3.

Q4.
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The Interactive Media course at Ulster University is a 
unique multidisciplinary degree that gives students the 
knowledge and skills to work across a wide range of 
media and technical disciplines in the creative media 
sector, including TV and film production, graphic design, 
animation, storytelling, digital media content production, 
web design, interactive documentary, and AR and VR 
experiences.  
 
The course is designed to enable and guide students to 
discover their own specialism within the creative media 
sector, while working closely with and understanding 
the roles of all creative media design and production 
disciplines.

The Journalism course at Ulster combines theory and 
practice. Students learn news-gathering, writing and 
editing for television, radio, print and online. The course 
encourages students to think about why journalism is 
important, and who makes the news and why? Our 
practice staff come from a news background and bring 
real life experience into their teaching.

The subject can be studied as a single honours degree, 
or a major subject with a minor in English, History or 
Education.
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www.ulster.ac.uk/360media
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For more information about Interactive Media, 
UCAS course code P310 please contact:

Dr Helen Jackson
h.jackson@ulster.ac.uk

For more information about Journalism, 
UCAS course code P500 please contact:

Maggie Swarbrick
mm.swarbrick@ulster.ac.uk
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